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Educational Activities in the Framework of Cooperation between 
Universities and Regional Communities: 
Product Development Projects Utilizing Local Resources
Yukiyo IKEDA＊, Mutsutaka KOBAYAKAWA＊ and Hiroshi NAKAO＊
Tokyo University of Information Sciences is cooperating with Yotsukaido City on a product 
development project designed to promote regional brand identities. Undergraduate students 
are encouraged to participate in efforts to develop specialty products based on local culture and 
traditions. The work involves cooperation with municipal agencies as well as community volunteer 
organizations. The academic goal of the program is to enable students to understand the relationship 
between the theoretical models they learn in classwork and actual real world applications. Hopefully 
the experience will help prepare students for future employment situations. This paper describes the 
process and content of the project, and examines whether participating students are able to create 
opportunities for personal growth as a result of their participation. Future directions for improving 
this type of educational experience are also considered.




















































































































































































































































































































































































































前 後 前 後 前 後 前 後 前 後 前 後 前 後 前 後
前 /後
N（人） 7 5 7 5 7 5 7 5 7 5 7 5 7 5 7 5
平均値 34.3 72.0 45.7 73.0 47.1 70.0 41.4 68.0 50.0 70.0 34.3 70.0 55.7 77.0 52.9 80.0











前 後 前 後 前 後 前 後 前 後 前 後 前 後 前 後
前 /後
N（人） 7 6 7 6 7 6 7 6 7 6 7 6 7 6 7 6
平均値 2.4 3.2 2.3 3.2 3.7 4.5 3.0 4.0 2.7 2.8 2.6 3.2 2.4 3.2 3.3 4.2
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